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	Course Description Approximately 100 words: The state of competitiveness of the national economy has an impact on increasing the country's foreign policy activity, the degree of its integration into the world economy. In practice, sometimes a conflicting situation is observed. Uzbekistan has a great potential for intensifying economic cooperation between the two countries, but in practice they are not very developed. In this regard, the problem of studying the level of competitiveness of the country's economy, the assessment of comparative competitiveness of the Uzbek economy is very important, attention should be paid to the impact of government intervention in economic processes. 
	Course Goals and Objectives Approximately 100 words: The purpose of teaching the subject is to form knowledge, skills and competencies for students to form a competitive model of market economy, a system of regional industrial clusters, priorities and mechanisms for the development of the national economy of Uzbekistan. The task of the subject is to work on macroeconomic comparative analysis and evaluation of the specifics of ensuring healthy competition among producers, the competitive position of the basic sectors of the national economy, the analysis of various situations in the consumer and producer markets through logical heuristic and economic mathematical models and training in the implementation of forecasting, analysis of various situations and decision-making on the selection of the firm's competitive strategy.
	Textbook Title Author Publisher Year of Publication etc: 1. World Economic Forum. 2003. Global Competitiveness Report 2002-2003. N.-Y.: Oxford University Press.2. Горбунов А. Национальная конкурентоспособность. – М.: «Анкил», 2010. – 256 с.3. Мазилкина Е.И, Паничкина Т.Г. Управление конкурентоспособностью. Учеб.пособ. – «Омега-Л», 2009. – 325 с.4. Носова Н.С. Конкурентная стратегия компании или Маркетинговые методы конкурентной борьбы / Н.С. Носова.- 2-е изд. - М.: Издательско – торговая корпорация «Дашков и КО»;  Саратов: ООО «Англейс», 2010.- 256 с. 5. Нешитой А.С. Инвестиции: Учебник. – 4-е изд. -М.: Издательско-торговая корпорация “Дашков и К”, 2008.- 580 стр.6. Качалина Л.Н. Конкурентоспособный менеджмент. – М.: Изд-воЭксмо, 2009. 7. European Commission (2002): «The Lisbon strategy — making change happen», Communication from the Commission to the Spring European Council in Barcelona, COM (2002) 14, 15.01.2002.7. European Commission (2002): «Productivity: The key to competitiveness of European Economies and Enterprises», Communication from the Commission to the Council and the European Parliament,Brussels, COM (2002) 262, 21.05.2002.8. Фатхутдинов Р.А. Управление конкурентоспособностью организации: Учебник. Н.\ ЭКСМО, 2004. - 544 с.
	Reference: 1. Ўзбекистон иқтисодиётининг рақобатбардошлигини ошириш муаммолари: назария ва амалиёт. С.С.Ғуломов таҳрири остида. - Тошкент: Konsauditinform-Nashr, 2006. 440 б.2. Эргашходжаева Ш.Д. Халқаро рақобат. Ўқув қўлланма. Т.: ТДИУ, 2013 й. 252 бет. 3. Портер М. Конкуренция. : Пер. с англ. – М.: Издательский дом “Вильямс”, 2005.-608 стр.4. Портер М., Майкл Э. Конкурентная стратегия: Методика анализа отраслей и конкурентов / Пер. с анг. Учебник. - 2-изд. - М.: Альпина Бизнес Букс, 2009. - 516 стр.
	Course Requirements and Grades: The following areas must be known by students:  "Competition Policy", "Assessment of Competitiveness of Enterprises", "Corporate Governance".Grading system:The final grade will be calculated using the following areas and weights:Homework or average mid-term exam grade if hinge 5 %Intermediate examination 20%Mid-term Exams 35%Final Comprehensive Examination 40%Total 100% If the lowest mid-term exam grade is less than 70%, tnen use the lowert mid-term exam grade.Final letter grades will be assigned as follows:A = 90-100%B = 80-89%C = 70-79%D = 60=69%F = 59% and below
	Week 11: Lecture 11. Development of practical recommendations for decision-making in marketing based on CRM-technologies.
	Week 12: Lecture 12. Analysis of the firm's marketing strategy in the domestic and foreign markets, to determine its future development
	Week 13: Lecture 13. Carry out an analysis of the company's product range development and develop a development strategy
	Week 14: Lecture 14. Forecasting the future development of the industry, company, firm on the basis of the study of domestic and global economic indices (economic development indices: Doing-business, Dow Jones, Start-up, etc.)
	Week 1: Lecture 1. Introduction
	Week 2: Lecture 2. Competitiveness: content and forms
	Week 3: Lecture 3. Strategy to increase the competitiveness of the national economy
	Week 4: Lecture 4. The formation of clusters is an important factor in increasing the competitiveness of the economy
	Week 5: Lecture 5. Features of competition in the world market
	Week 6: Lecture 6. Investment and innovation problems of economic growth in ensuring the competitiveness of the national economy
	Week 7: Lecture 7. Social factors of increasing the competitiveness of the economy
	Week 8: Lecture 8. The content of competitiveness assessment
	Week 9: Lecture 9. The role of the state in the formation of clusters
	Week 10: Lecture 10. Forecasting the future development of the firm based on the analysis of the competitive environment


